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About this research (published Abstract) 
 
Introduction: 
Governments around the world continue to actively invest in programs, policies and incentives to 
drive entrepreneurial new businesses. Numerous institutions, including universities have taken the cue 
by introducing entrepreneurship courses and entrepreneurial-related studies in their curricula. The 
growing body of conceptual and empirical studies on entrepreneurship education (EE) provide much 
needed data on the phenomenon of EE but empirical studies so far yield mixed and inconclusive 
findings. 
 
Aims:	
Examine	the	relationship	of	EE	to	students	perceived	inspiration	and	entrepreneurial	intention	
and	to	explore	pedagogy	methods	that	inspire,	or	not	inspire,	entrepreneurship	students. 
	
Methods:	
We	surveyed	439	undergraduate	students.	With	148	valid	responses,	103	(70%)	were	
entrepreneurship	students	(study	sample)	while	45	(30%)	were	marketing	students	
(comparison	sample).	Likert-scale	responses	were	used.	We	included	open-ended	questions	to	
capture	qualitative	findings	for	analysis.	We	also	analysed	responses	to	the	open-ended	
questions	to	capture	additional	explanatory	power	to	our	quantitative	results.	
 
Results:	
Students’	responses	were	encouraging	and	mostly	positive.	Examining	the	intensity	of	
Inspiration,	54%	Agree	and	11%	Totally	Agree	that	the	Course	inspired	them	about	
entrepreneurship	while	43%	Agree	and	18%	Totally	Agree	that	they	are	inspired	to	become	an	
entrepreneur.	On	the	Entrepreneurial	Intention	variable,	37%	Agree	and	43%	Totally	Agree	
that	they	would	love	to	start	their	own	business	venture,	while	just	18%	Agree	and	23%	Totally	
Agree	that	they	would	do	anything	to	become	an	entrepreneur.	Two	core	themes	of	Contents	
and	In-class	activities	emerged	in	our	qualitative	data	analysis. 
	
 
Discussion: 
Results from the survey indicate a higher percentage of students who felt inspired by their EE and 
inspired to start their own business venture. By applying a practice-based experiential approach to 
delivering in-class activities, students’ engagement is increased, providing them motivation and 
opportunities to practise making decisions and in doing so, construct their own knowledge. Going 
beyond books and lectures gives real-world business experience to enhance constructive learning. 
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